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Brands we have created
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Wwhat Is a

Brand?




Brand is much more than a logo!
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Are they different?
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Are they different?
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What Is a

Personal Branding?
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Strategy for law firm
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Brand Strategy
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Personal brand

Introduction
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CHOICE OF TOPPINGS.
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Brand

Positioning







Defi ne ta rg et need S Brands have to be: Betier, Different or Cheaper.. otherwise it wont last for long.

What
Consumers
heed?

What
your brand
does best?

Losing zone Winning zone

Your brand clear
difference that
matters to
consumers

Competitor meets
consumer needs
stronger than you

Dumb zone

Competitive battle

where consumer
doesn't care at all

What
your competitor
does best?
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